I QUESTION OF THE WEEK, WEEK 47-48 (19-30.11.2025)

NUMBER OF RESPONDENTS: 344

The margin of error is 5 % and thereby the answers are considered to reflect the opinions of the population in Jakobstad.

QUESTIONNAIRE ABOUT COMMUNICATION IN THE TOWN OF JAKOBSTAD

In the Question of the Week the residents were asked: “This time in the Question of the Week in
Jeppis Gallup we are surveying your experiences and expectations for the communication of
the town of Jakobstad. Answer the questionnaire by 30 November 2025. Thank you for
helping us develop our communication!

Background information

Gender:”

Woman

Man

Other

| don't say
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under 18
18-30
31-45
46-65

over 65
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“Native language:”

Swedish
Finnish
English

Something else, what:
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“Reference group (you can choose several alternatives):”

n Percent
[ live in Jakobstad 335 97,4%
[ live in the Jakobstad region 5 1,5%
[ have lived in Jakobstad, but I don't live there anymore 5 1,5%
[ haven’t lived in Jakobstad 0 0,0%
[ work in Jakobstad 29 8,4%
[ have a cottage in Jakobstad 6 1,7%

“Communication channels

Which communication channels of the town of Jakobstad have you used? (you can choose

several alternatives)”

n Percent
The town’s website (www.jakobstad.fi) 276 80,2%
The town’s social media channels (Instagram, Facebook, LindedIn) 215 62,5%
The digital newsletter 108 31,4%
Residents’ forums and information events 57 16,6%
;Fohteh(;pppuogltilinity to watch the town council meetings that are open 45 13.1%
Newspaper advertisements and public announcements 145 42,2%
School/Wilma 129 37,5%
Something else, what: 13 3,8%
None of them 11 3,2%
[ don't know. 10 2,9%
“How often do you search the town's website for information?”
Daily
Weekly
Monthly
Less frequently
Never
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“How often do you use the town'’s social media channels (Instagram, Facebook, LinkedIn)?”

Daily

Weekly
Monthly

Less frequently

Never

0% 5% 10% 15% 20% 25% 30% 35%

“What information do you usually look for in our channels? (You can leave the question
unanswered if you aren’t looking for information in our channels)”

185 people responded to this question. Most were looking for information about events, contact
details, opening hours, as well as current news or municipal decisions. Many also wanted to find
information about schools, daycare, urban planning, sports opportunities, and various services.

“How easily can you find the information you need on the town’s website? (You can leave the
question unanswered if you don't look for information on the town'’s website)”

Il | |

Very easily

Pretty easily

Pretty poorly

Very poorly

| don't know.
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“How can we improve your experience about the website in the future?”

90 people responded to this question. Many hopes for a simpler and more logical structure with
clearer menus, a better search function, and fewer clicks to find information. There is a need for
information to be up-to-date, easily accessible, and available in different languages. Better
mobile compatibility was requested for subpage menus and reading meeting minutes. There was
a desire for clearer contact information so that in different situations, it is clear whom to contact.
More visibility for news and events on the front page was also hoped for. Many also stated that
they are satisfied with the website as it is now.



“Assessment and development of communication
How well has the town'’s information reached you?”

Il | |

Very well

Pretty well

Pretty badly

Very badly
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| don't know

“How satisfied are you with the following things in the town’s communication?”

The clarity and comprehensibility of the 15% 8% 9%

information
The accessibility of the information | %o 30% 9% 9%
The reliability of the information 9%A4% 15%
The town’s activity in the communication | 26% 12% 17%
The equality of the communication 13% 14% 33%
The transparency of the communication 21% 10% 32%
The timeliness of the communication 19% 5% 18%
The communication in multiple channels 1 17% 6% 30%
How interesting the communication is 18% 5% 18%

The possibility of expressing opinions and
giving feedback

22%  11% 30%
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“What do you think is important to communicate about? (List the five most important things
in order of priority)”

136 people responded to this question. The answers show that residents above all want clear
and up-to-date information about decisions and changes that affect them, such as political
decisions, finances, urban planning, traffic, major projects, and changes in services. Some
respondents wish to have more influence before decisions are made. Events and current issues
are also high on the priority list. Many mentions communication during disruptions or crisis
situations as most important. Information about schools, daycare, employment, and sports
services also comes up in responses. In the Finnish-language answers, the importance of
bilingualism is emphasized.

“What are you satisfied with in the town's communication?”

86 people responded to this question. Several respondents appreciate that diverse information is
available through multiple channels. The town’s website is reported to have improved, and
positive things are highlighted on social media channels. Jeppis Gallup is considered a good
channel for participation. The newsletter is appreciated, and it is hoped that it would be
published more frequently. According to the responses, the linguistic balance has improved, but
there is still dissatisfaction, especially due to the lack of a Finnish-language local newspaper.

“What things should the town communicate more about?”

99 people responded to this question. Many hopes for more information and greater
transparency in decision-making. There is a desire for more information about changes and
projects already at the preparation stage, and a more open approach to financial matters is
hoped for. Events are wished to be made more visible. The town is expected to pay better
attention to Finnish-speaking residents. It should be easier to contact employees. Additionally,
more communication is hoped for regarding matters affecting residents and the services
available.

“How would the town’s communication reach you better?”

108 people responded to this question. Several wish for a Finnish-language local newspaper in
Jakobstad, or alternatively, a printed information bulletin or newsletter from the town. The
town’s electronic newsletter has been published since autumn 2024 (six issues per year), but
some respondents are not aware of this, as the electronic newsletter was also requested.
Additionally, some wished for the newsletter to be published more frequently. A digital
information board was suggested for various locations in the town center, such as the library or
the market square. The town’s social media channels are praised, and more content is hoped for
there, but it is also noted that these channels do not reach everyone. In some responses, it was
suggested that emergency information should be communicated via text message. Many say that
the town’s communication already reaches them well and that they find the information they
need on the website and social media channels.



“Involvement and influence

How could the town, in your opinion, advance discussion with residents and the residents’
possibilities to influence?”

110 people responded to this question. The most requested were more open discussion and
information events, as well as resident forums. There were also suggestions for an online
discussion forum. Many praised the weekly question as a good channel for participation. The
town is expected to pay more attention to Finnish speakers, for example in events and
newspapers. Respondents emphasized listening to residents in planning and openly asking for
opinions. Suggestions were also given for collecting feedback and ideas. Additionally, there was a
wish for open communication about matters under preparation, participatory budgeting, and
opportunities for residents to vote in decision-making.

“Which of the following channels of influencing have you used in Jakobstad? (you can choose
several alternatives)”

Initiative through the service
invanarinitiativ.fi/kuntalaisaloite.fi

Feedback form on the town's website
Notifications of a fault in the Virhi service
Jeppis Gallup resident panel

Participation in residents’ forums

Proposals in influencing bodies (e.g. Youth
Council, Senior Citizens Council)
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“Communication in different languages

How well do you, in your experience, receive information about the town'’s affairs in your
native language?”

Il Il Il Il Il

Very well
Pretty well
Pretty badly
Very badly

| don't know
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The graph above applies to all respondents, and as shown there, 74% feel that they receive very
good (43%) or fairly good (31%) information about town matters in their native language.



However, if you filter the responses to see how Finnish- and Swedish-speaking residents
experience this, you get very different results.

Finnish speaking residents:

Very well
Pretty well
Pretty badly

Very badly

| don't know
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Swedish speaking residents:

Very well
Pretty well
Pretty badly
Very badly

| don't know
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Of the town’s Finnish-speaking residents, only 46% feel that they receive very good (6%) or
fairly good (40%) information about town matters in their native language. The corresponding
figures for Swedish-speaking residents of Jakobstad are 90% - very good (63%) and fairly good
(27%).

As many as 51% of Finnish-speaking Jakobstad residents feel that they receive fairly poor (21%)
or very poor (30%) information about town matters in their native language. The corresponding
figures for the town’s Swedish-speaking residents are 7% - fairly poor (5%) and very poor (2%).

“The town is communicating in Finnish, Swedish, and partly in English. The reqgular
publication of the local newspaper in Finnish has ended, which has increased the need to
develop information for Finnish-speaking residents in Jakobstad. The town has an interest
in promoting solutions for Finnish-speaking residents to receive current information and
news in their own language. Part of this need has been met by a news course at Pietarsaaren
tyévdenopisto, which publishes Finnish news on cable channel 941 and on JTVP's Youtube
channel. What ideas do you have to improve the communication in Finnish in Jakobstad?”

103 people responded to this question. Most respondents hope for the return of a Finnish-
language local newspaper. Additionally, it was suggested that the town should have its own
printed publication or that the Swedish-language newspaper be made partially or entirely
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bilingual. Many wished for the continuation of Ty6vaenopisto’s news course, but there were also
suggestions for improvement and criticism regarding it. The town is expected to be more active
on social media and to publish more news on its website. More attention should be paid to the
Finnish language on the website. It was also suggested that a digital information board be placed
in a central location, such as the library.

NEXT STEP

The results of the survey will be thoroughly reviewed, and the development ideas that have
emerged will be taken forward. The responses will be delivered to the heads of the town’s
various departments, as suggestions were received across a wide range of topics. Based on the
responses, we will assess which communication channels the town should invest in and whether
there is a need for new channels. In addition, we will explore opportunities to further develop
the town’s website.

Through the survey, we have gained valuable information about which topics people seek
information about through the town’s channels and which topics they would like to see more
content on. The responses highlighted many important and recurring wishes. We want to
improve the transparency of decision-making and communication about changes and projects
that are in the preparation phase. We also picked up individual observations about
communication from the survey, so every response is valuable to us and guides the development
of our communications.

On the positive side, according to the responses, the town’s communications have become more
diverse. On the other hand, it is concerning that Finnish speakers feel they receive significantly
less information than Swedish speakers. To address this, the town is seeking solutions. Many
suggested a Finnish-language newspaper as a solution. Since there is already a free Finnish-
language newspaper with established distribution in the town, we will utilize this channel to
strengthen communication.

Errors detected on the website will be corrected and usability improved. We will explore
opportunities to develop the search function and make information easier to find. We received
praise for the improvements to the website, and many reported that they can now find the
information they are looking for. The website will remain the town’s primary communication
channel, but we will also utilize other channels to ensure information reaches as widely as
possible.

The survey also revealed a wish for an information board to be placed in the town center. The
town will respond to this by acquiring an electronic information board for the library, where
current town announcements will be displayed on a screen.

Of the opportunities for participation, the most requested were more resident forums. In the
upcoming question of the week, we will ask which topics residents would like these events to
cover.

More information:

Milla Kallioinen, administrative director, tel. 044 785 1651, milla.kallioinen@jakobstad.fi

Annika Haukkasalo, communication and marketing planner, tel. 044 785 1742,
annika.haukkasalo@jakobstad.fi
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